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02.04.2008 Vorstellung des Seminarprogramms

09.04.2008 Asthetisierungsprozesse

Featherstone, Mike (1991): The Aestheticization aérigslay Life. In:=Consumer culture and postmodernism
London: Sage, 65-82

Welsch, W. (1996) Asthetisierungsprozesse — Phanentunterscheidungen, Perspektiven. In: Grenzgdege
Asthetik. Stuttgart 1996. S. 9-60

16.04.2008 Marken zwischen Selbstidentitat und saeer ldentitat

Elliot, Richard & Wattanasuwan, Kritsadarat (1998)ands as Symbolic Ressources for the Construofion
Identity. In:International Journal of Advertising7, 1998, S. 131-144

23.04.2008 Zur Kritik der Kultur der Marken, theore tische Beitrage

ArvidssonAdam 2005: Brands. A critical perspective. Journal of Consumer Cultur&/ol 5(2): 235-258
ArvidssonAdam 2006Brands. Meaning and Value in Media Cultut®ndon and New York

Lury, Celia2004:Brands. The Logos of the Global Econobmgndon and New York

30.04.2008 Zur Kritik der Kultur der Marken, politische Interv entionen

Carducci, Vince 2006: Culture Jamming. A Sociolagjeerspective. InJournal of Consumer Culturéol
6(1): 116-138 1469-5405

Holt, Douglas B. 2002. “Why do Brands Cause Tro@l#eDialectical Theory of Consumer Culture and
Branding.”Journal of Consumer Resear2h (June): 70-90.

Lasn, Kalle (1999)Culture Jam. The Uncooling of Ameriddew York: HarperCollins

07.05.2008 Brand Communities und Tribal Marketing

Algesheimer, Renérand Communities. Begriff, Grundmodell und Impliaén Dissertation Nr. 2839 der
Universitat St. Gallen. Bamberg 2004.

Cova Bernard, Véronique Cova 2002: Tribal marketifige tribalisation of society and its impact oa th
conduct of marketingzuropean Journal of Marketingolume 36 Number 5/6 2002 pp. 595-620

Muniz, A. & O’Guinn, T. 2001: Brand Community. ldournal of Consumer Resear@v,4, 412-432



14.05.2008 Organisationsasthetik

Akkermans H.A., I.S. Lammers and M.C.D.P. Weggen2zf94):All ye need to know? Aesthetics from a design
perspectiveEindhoven Centre for Innovation Studies, The Nddtinels.Working Paper 04.08

Gagliardi, R (1996). Exploring the aesthetic siflerganizational life. In S. Clegg, C. Hardy and Mard
(Eds.),Handbook of organization studigsp. 565-580). London: Sage.

Hancock, Philip 2002: Aestheticizing the world o§anization: Creating beautiful untrue thinamara:
Journal of Critical Postmodern Organization Scien2802.

21.05.2008 Intellectual Propertyund der Kampf der Marken

Coombe Rosemary J. 2003: Commaodity Culture, Pri€atesorship, Branded Environments, and Global Trade
Politics: Intellectual Property as a Topic of LamdeSociety Research. : In Austin Sarat, €dmpanion Guide
to Law and SocietiBasil Blackwell, 2003).

Coombe, Rosemary (1998)he Cultural Life of Intellectual Property: AuthorghiAppropiation, and the Law.
Durham, NC and London.Duke University Press (...)

28.05.2008 Zur Geschichte des Designs
Julier, Guy 2000The culture of Desigriondon, New Delhi

04.06.2008 Der Auftritt von Nike im ,Krieg der Zeichen*

Goldman, R. & Stephen Papson (19%gn Wars. The Cluttered Landscape of Adverti€@odford. S. 1-82,
141-186

Goldman, Robert & Stephen Papson (1988ke Culture. The Sign of the SwooSAGE Publications

11.06.2008 Nation Branding
Dinnie, Keith (Hg.) 2008Nation Branding: Concepts, Issues, PractiCxford, Burlington
Olins, Wally 1999: DEbatte. Deutschland als glebidlarke. Econ

18.06.2008 & 25.06.2008 Corporate architecturen Theorie und Praxis

Berg, P., & Kreiner, K. (1990). Corporate architeet turning physical settings into symbolic resas: In P.
Gagliardi (Ed.) Symbols and artifacts: Views of the corporate laagecpp. 41-68). Berlin: de Gruyter.

Bracklow, Anne 2004Markenarchitektur in der Konsumwelt. Branding zusfiriktion Wiesbaden
Klingmann, Anna 2007Brandscapes. Architecture in the Experience Econ@aynbridge, London

Monin, Nanette & Janet Sayers 2006: Art Rules? Brioky the Aesthetics of City Places and Spaces. In:
Consumption, Markets and Culture,Vol. 9, No. 2,eJ2006, pp. 119-127

Messedat, Jons 2005: Corporate Architecture. Ektung, Konzepte, Strategien. Dtsch.-Engl av edition

02.07.2008 Beispiele aus der Welt des Corporate [gs

Klassische Corporate Design Beispiele. AEG untéeMehrens, Container Corporation of America (CCA)
IBM unter Paul Rand, Lufthansa Otl Aicher. WeitBeispiele recherchieren.



