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With the change over of European mobile telephony suppliers to the faster and more powerful UMTS-service a trend towards
media convergence that could already be seen in the stationary technologies also emerges in the field of mobile

communication. Apparently, the mobile phone will be viewed less in its literal sense as a mobile telephone but rather as a
universally applicable communication platform — as a mobile ‘all-round medium’. These processes pose new challenges to the
field of media and communication science: first of all, the technically shaped differences between media applications merge

and moreover, traditional mass media that were formerly tied to locality can now, due to multifunctional and mobile
appliances, be used independent of their local contexts.

The study at hand seeks to look at the use of the mobile phone in two different cultural contexts (Germany and
Japan), especially with regard to its role as a communication technology that incorporates other mass media. How a
traditional medium is being integrated into a mobile technology and how it is then being picked up and integrated into
the users’ media repertoires will be examined on the example of daily newspapers.
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