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Introduction:

Contemporary management education necessitates pedagogical renewal to address the
limitations of prevailing theories that prioritize shareholder value at the expense of more
comprehensive conceptions of organizational value creation. Ghoshal (2005) contended that
such theories, by promoting “amoral” and reductive assumptions, undermine effective
management practices and contribute to the development of leaders inadequately prepared
for complex socio-ecological challenges. Within responsible management education (RME),
which seeks to integrate ethical, social, and environmental considerations into curricula,
there is an imperative for pedagogies that reintegrate normative depth, challenge
instrumental rationales, and foster regenerative approaches to business. This track examines
the pedagogy of metaprofit.

Rationale:

Metaprofit refers to the pursuit by organizations of objectives that transcend, and are
pursued by means of, rather than merely alongside, sole profit maximization, i.e. human
dignity, societal benefit, and ecological stewardship (Hollensbe et al., 2014; Loza Adaui &
Mion, 2016). Rooted in teleological ethics, metaprofit rejects profit as the singular telos,
affirming instead business's multi-dimensional vocation. lllustrative examples include benefit
corporations, which legally balance profit with people- and planet-oriented purposes
(Honeyman and Jana, 2019); family businesses, which often prioritize long-term stewardship
and socioemotional wealth over short-term gains (Calabro et al., 2025); and small
enterprises adopting localized, need-serving models eschewing hyper-scaling imperatives
(Spence & Rutherfoord, 2001). Theoretically, stakeholder capitalism extends purpose across
all stakeholders (Freeman et al., 2010); conscious capitalism emphasizes higher purpose and
stakeholder integration (Mackey & Sisodia, 2014); and humanistic management foregrounds



human dignity to counter dehumanizing efficiency paradigms (Pirson, 2017). Even business
schools arguably pursue metaprofit-like goals that transcend pure profit maximization, such
as societal impact through responsible education.

We invite submissions that engage critically and constructively with the concept of
metaprofit and its implications for responsible management education. Contributions may
address, but are not limited to, the following themes:

Key Themes:

Reclaiming Teleology

This theme explores how purpose can be taught as the ultimate end of business rather than
an add-on to profit. It invites work that brings teleology back into the classroom.

Possible contributions include:

¢ Analyses of how corporate purpose is (or isn’t) integrated into existing courses.

e Cases from benefit corporations, family firms, or steward-led SMEs that show purpose as a
true guiding principle.

e Teaching examples using Aristotelian ethics, Catholic Social Teaching, or other traditions
that frame business as contributing to human flourishing.

» Reflections on learning activities that help students articulate or debate the “higher
purpose” of business.

¢ What are the consequences of the renewed attention to corporate purpose as in the
Business Roundtable Statement (2019).

Resisting Reductionism

This theme critiques how purpose often gets reduced to marketing, compliance, or a tool for
profit — for example, purpose-washing, greenwashing, symbolic management (Westphal,
2023), or narrow efficiency-based views of the circular economy.

Possible contributions include:

e Syllabi audits showing where teaching materials still reinforce shareholder primacy.

e Studies revealing how students interpret purpose messaging (e.g., skepticism, moral
disengagement).

e Examples of classroom interventions that counteract reductionism (e.g., stakeholder
role-plays, ethical dilemma discussions).

e Research on barriers lecturers face when teaching beyond profit (e.g., crowded curricula,
textbook limitations).

e Critiques of CE teaching that focuses only on cost savings instead of ecological or social
motivations.

Reimagining Purpose

This theme focuses on pedagogies that help students think differently about the role of
business — as a force for good.

Possible contributions include:

® Reports on transformative teaching approaches such as ethics labs, systems-thinking
workshops, or regeneration-oriented projects.

¢ Evaluations of experiential formats like conscious capitalism simulations, purpose-based
start-up challenges, or community-engaged learning.



* Research on how such interventions affect students (e.g., improved ethical reasoning,
systems awareness, teleological judgment).

e Studies of institutional barriers to teaching for purpose (e.g., ranking pressures,
accreditation demands) and how educators navigate them.

e Examples of collaboration with NGOs, social enterprises, or local communities to bring
“purpose in action” into the classroom.
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